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What do these numbers represent?

66%

88%

46%

of consumers switch providers due to poor customer 
service.1

of sales people say the amount of price pressure from 
customers has increased.2

of companies say that too little data is used for 
business analysis.3
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Sources:
1. Accenture 2011 Global Consumer Research Study, 2011
2. Corporate Visions, 2013
3. Aberdeen Group, ERP and BI in the SMB, July 2013



Customer experience
A top priority

89% of consumers began doing business with a competitor 
following a poor customer experience.1

42% of customers that have a poor buying experience shop 
around for alternative vendors.2
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Sources:
1. RightNow, Customer Experience Impact Report: Getting to the Heart of the Consumer and Brand Relationship, 2011



Benefit of getting it right

86% of consumers will pay more for a better customer 
experience.1

Customer experience
A top priority
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Source:
1. RightNow, Customer Experience Impact Report: Getting to the Heart of the Consumer and Brand Relationship, 2011



Revenue
Making more money

86% of consumers will pay more for a better customer 
experience.1

It costs 6-7 times more to acquire a new customer than 
retain an existing one.2
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Sources:
1. RightNow, Customer Experience Impact Report: Getting to the Heart of the Consumer and Brand Relationship, 2011
2. Bain & Company



Revenue
Making more money

Benefit of getting it right

81% of companies with strong capabilities and competencies 
for delivering customer experience are outperforming their 
competition.1
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Source:
1. Peppers & Rogers Group, Customer Experience Maturity Monitor, 2009



Data
Making better decisions

42% of companies say that many decisions are based on 
inaccurate or incomplete data and that data is too 
fragmented or siloed.1

7 in 10 organizations spend more time waiting, preparing, 
and reviewing data for accuracy than analyzing the data.2
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Sources:
1. Aberdeen Group, ERP and BI in the SMB, July 2013
2. Ventana Research, Business Analytics: Benchmarking the Analysis of Data To Gain Insight, 2011



Data
Making better decisions

Benefit of getting it right

31% increase in accuracy of business decisions with 
business intelligence capabilities.1
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Source:
1. Aberdeen Group, Data Management for BI, 2013



They’re all connected
Customer experience,
revenue, and decisions
86% of consumers will pay more for a better customer 
experience.1

81% of companies with strong capabilities and competencies 
for delivering customer experience are outperforming their 
competition.2

31% increase in accuracy of business decisions with proper 
business intelligence capabilities.3
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Sources:
1. RightNow, Customer Experience Impact Report: Getting to the Heart of the Consumer and Brand Relationship, 2011
2. Peppers & Rogers Group, Customer Experience Maturity Monitor, 2009
3. Aberdeen Group, Data Management for BI, 2013



Wise words

“Times and conditions change so rapidly that we must keep 
our aim constantly focused on the future.”
–Walt Disney

Founder, The Walt Disney Company
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A changing, connected world
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History of connecting
Early communication
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History of connecting
Covering long distance quickly
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History of connecting
Communication by voice
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History of connecting
Start of “Instant” communication
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History of connection
Start of “mobile” communication
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History of connecting
Connect with anyone, anywhere
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Connect, collaborate, change
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Collaborators enjoy a
boost in performance

75% 75% 73%
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Source:
1. Aberdeen Group, Analytical Collaboration, 2013



Connecting and collaborating
Access is key

61% of collaborators 
report being 
“satisfied” or “very 
satisfied” with their 
access to critical 
information.
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Source:
1. Aberdeen Group, Analytical Collaboration, 2013



Shipping

Your business

Warehouse

Manufacturing

Sales CFO MarketingCEO

Finance

25

Remote

Sage
Data Cloud

Customers’
business

Sage
300
ERP
2014

April 9, 2014Sage 300 ERP 2014–Get more done



Sage 300 ERP 2014
Get more done
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Sage 300 ERP 2014
Get more done
The foundation
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Sage 300 ERP 2014
Get more done
Improving the user experience
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User Interface refresh

Enhanced Data Entry screens

Required fields indicator

User license management

Visual Process Flows



Sage 300 ERP 2014
Get more done
User Interface refresh
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Modern 
navigation tree

New ribbon

Modern icons



Sage 300 ERP 2014
Get more done
Enhanced Data Entry screens
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Overall screen size 
30% larger

Modern coloring and 
new icons

Improved spacing 
and alignment
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Get more done
Required fields indicator
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Sage 300 ERP 2014
Get more done
User license management
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Sage 300 ERP 2014
Get more done
Visual Process Flows
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Sage 300 ERP 2014
Get more done
Link to 3rd party applications and Macros
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Sage 300 ERP 2014
Get more done
Enhancements
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General Ledger Transaction Listing

Allow duplicate serial numbers

Default Bill of Materials

Display Original Purchase Order user



Sage 300 ERP 2014
Get more done
General Ledger Transaction Listing
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Filter by range of Fiscal 
years.



Sage 300 ERP 2014
Get more done
Allow duplicate serial numbers
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Sage 300 ERP 2014
Get more done
Default Bill of Materials
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Sage 300 ERP 2014
Get more done
Display Original Purchase Order user
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Sage 300 ERP 2014
Connect your customers

66% of customers use online bill pay1
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Source:
1. comScore, 2011 State of Online and Mobile Banking, 2012



Sage 300 ERP 2014
Sage Billing and Payment
Get paid faster
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Invoice

Print

Fold and 
stuff

Mail

Open

Pay

Mail

Input and 
post

Deposit

Invoice

AutosendClick and 
pay

Print and 
post

Print and mail invoices Sage Billing and Payment

30 days less than
3 minutes



Sage 300 ERP 2014
Sage Billing and Payment
Customer invoice experience
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Customer experience before Customer experience after



Sage 300 ERP 2014
Sage Billing and Payment
Click to pay
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Click Pay Receipt

Done



Sage 300 ERP 2014
Sage Billing and Payment
Customer billing and communication
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Quickly see invoice 
statuses.



Sage 300 ERP 2014
Connect your sales

43% more quota achievement with mobile capabilities1
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Source:
1. Aberdeen Group, Sales Mobility, 2012



Sage 300 ERP 2014
Sage Mobile Sales
Build bigger sales
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Improve the customers’ buying experience
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Sage Mobile Sales
Access customer information
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Access past quotes and 
orders, customer contact 
details, and sales history.



Sage 300 ERP 2014
Sage Mobile Sales
Present a visual catalog
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Use multiple images to 
bring your products to life 
and offer “add-on,” 
“accessory,” and 
“substitution” products.



Sage 300 ERP 2014
Sage Mobile Sales
Close business
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Place quotes and orders, 
take payment, and invoice 
using Sage Billing and 
Payment.



Sage 300 ERP 2014
Sage CRM
Promote communication and collaboration
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Increase sales effectiveness and revenue.



Sage 300 ERP 2014
Sage CRM
Access customer information
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Get, enter, and track 
customer information from 
the field.
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Sage CRM
Know your customers
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Connect with your 
customers using social 
media integrations.
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Sage CRM
Smarter business reporting
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Increase business insight 
with interactive graphs and 
secured customized 
reporting.



Sage 300 ERP 2014
Connect your services

82% more streamlined with mobile ticket processing1
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Source:
1. Technology Services Industry Association (TSIA), 2012



Sage 300 ERP 2014
Sage Mobile Service
Get more repeat business and referrals
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Access dispatching and visually schedule work
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Sage Mobile Service
Access customer information

April 9, 2014Sage 300 ERP 2014–Get more done 56

Servicepersons can view 
schedules from the field, 
open work orders, and view 
customer information.
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Sage Mobile Service
Update work orders
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Take photos, add items, 
and record work.
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Sage Mobile Service
Enhance customer experience

April 9, 2014Sage 300 ERP 2014–Get more done 58

Get customer sign off, take 
payment, and close work 
orders from the field.



Sage 300 ERP 2014
Connect your inventory

10% improvement in fill rates1
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Source:
1. Sage Inventory Advisor, 2013



Sage 300 ERP 2014
Sage Inventory Advisor
Reduce working capital and stock-outs
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View critical KPIs and 
financials such as stock 
holding, stock-outs, 
potential stock-outs, and 
excess stock and surplus 
orders.



Sage 300 ERP 2014
Sage Inventory Advisor
Diagnose your items
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Classify items based on 
times sold, margin, and 
quantity.



Sage 300 ERP 2014
Sage Inventory Advisor
Slash time forecasting
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Accurately forecast and 
plan inventory orders.



Sage 300 ERP 2014
Connect and collaborate with data

74% of collaborators report an “improvement” or “substantial 
improvement” in the speed of decision making
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Source:
1. Aberdeen Group, Analytical Collaboration, 2013



Sage 300 ERP 2014
Sage Intelligence
Control, automate, and analyze your data
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Securely store and run reports in Sage 300 ERP 2014



Sage 300 ERP 2014
Sage Intelligence
Easy to use
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Edit and view reports in 
Excel.



Sage 300 ERP 2014
Sage Intelligence
Reports at the click of a mouse
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Automate and schedule 
report distribution.



Sage 300 ERP 2014
Sage Intelligence
See your data
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Analyze data from across 
your business with charts, 
graphs, and drill-drown 
capabilities.



Sage 300 ERP 2014
Sage Intelligence Reporting Bundle

Includes:
• Profitability dashboard
• Unlimited licenses for 

Report Manager, 
Report Viewer, 
Designer and 
Connector

Available starting at 
$99/month subscription
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Sage 300 ERP 2014
Confidence for tomorrow
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Secure file 
storage

Cloud
marketplace



Helpful Materials
www.Sage300ERP.com/2014release

Launch Microsite
• Interactive product highlights

• What’s New Brochure

• Top Ten Reasons to Upgrade

• Aberdeen white paper

• Sage Mobile Sales spec sheet

• Sage Mobile Service spec sheet

• Sage Billing and Payment spec sheet

• Sage Inventory Advisor spec sheet

• Sage Intelligence Reporting spec sheet

Customer Portal
• Product download
• Compatibility Guide
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Additional webcasts

Invite your colleges to attend: 

April 10 – Second customer webcast

April 29 – Third customer webcast

Additional webcasts will be scheduled.
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Thank You For Attending!
Questions?

pconway@netatwork.com

mkuyumjian@netatwork.com

sbeavers@netatwork.com


